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fefsreer |t (Digital Communication)

Digital communication isthe use of online

tools like email, social media messaging and texting
to reach other individuals or a specific audience in
order to share a message.
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L3-HeT
A way of sending electronic messages or data
from one computer to another.
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2. AEETECH

A website is a collection of publicly accessible,
interlinked Web pages that share a single domain

name. Websites can be created and maintained by an
individual, group, business or organization to serve a

variety of purposes. Together, all publicly accessible
websites constitute the World Wide Web.
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A blog is a website or page that is a part of a
larger website. Typically, it features articles written
in a conversational style with accompanying pictures
or videos. Blogging is a fun and flexible way for self-
expression and social connection, so it is no wonder
blogs have become very popular.
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Social media refers to the means of
interactions among people in which they create,
share, and/or exchange information and ideas in
virtual communities and networks. The Office of
Communications and Marketing manage the main
Facebook, Twitter, Instagram, Linkedln and
YouTube accounts.
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A discussion between two people that involves

sending messages over the internet, especially to get
or give information about a company's products
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A computer program designed to simulate

conversation with human users, especially over the
internet.
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Video chat is an online face-to-face, visual
communication performed with other Internet users
by using a webcam and dedicated software.
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Web Call is a web-based utility which allows
anyone to participate in a conference call by simply
using a Chrome or Firefox browser with a computer

headset. There's no separate software program to
download or install, and no registration required.
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